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artists
performing, visual, sound/music, literary, 
film/video, new media and emerging fields



1/18/2017

4

designers
independent graphic, product, fashion and 
interaction

designer-makers
craft artists and makers, particularly developing 
new materials, techniques and processes
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architects
exhibition, experimental and socially-engaged 
practices
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initiatives
EMPOWER

– Professional Practice Summits

– Professional Opportunities: 
Kresge Foundation Artist 
Fellowships

– Make + Do
– Networking + Dialogue Events

– Online Resources

INVEST
– resonant DETROIT
– Procurement + 

Commissioning

FRAME
–Research + Impact Studies
–PracticeState + National 
Advocacy + Policy

–Lawyers for the Creative 
Economy

initiatives
Serve on grant, fellowship, challenge, residency 
and nomination panels at the state and national 
level.

Give presentations at state, national and 
international events about creative practice, 
professional development and socially engaged 
artists and hybrid careers in art and design.
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Q&A
question your assumptions

ALL	PROPOSALS	ARE	FICTION.
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Successful proposals are:
Rich in detail
Precise and persuasive
Timely
Relevant and impactful
• To you and your practice
• To the funders aims and objectives
• To an audience or community of interest

artists assets
an essential part of your toolkit and important for every 
application, proposal or press opportunity.
documentation + resume + bio + artist statement
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artist resume
Definition: listing of professional experiences, achievements and 
credentials organized into categories for easy scanning by the 
reader.
Goal: Concise and tailored listing of facts that place you in your 
discipline and reflects your track record and body of work.

RESUME
The resume is an important outline of your creative 
practice detailing your achievements and qualifications 
to date. It can vary in length and it is useful for you to 
create:
• 1 Page Resume
• 2 - 3 Page Resume

**KAID application – 7500 characters max or 
approximately 1,250 words, see guidelines for details.
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RESUME
Top Tip: play to your strengths  
Highlight categories and areas that indicate your 
strengths.  Leave off or put on page two areas where 
you are still developing a track record. 

Top Tip: keep it concise and focused  
Like the other written assets, it should support what you 
want people to know and understand about you, your 
work, and your achievements.

artist bio
Definition: summarizes your resume in narrative form. It 
highlights details, awards and achievements.
Goal: Provides narrative highlighted and significant details 
tailored for the reader. 
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BIO
It presents a clear picture of who you are, what your 
work is about, what you have accomplished, and the 
direction of your practice. It can vary in length. As a 
general rule you should create:
• Single Paragraph Bio
• Half Page Bio (2-3 paragraphs)
• Full Page Bio

**KAID application - 600 characters max, approximately 
100 words or less and in third person.

BIO
Top Tip: make it relevant and compelling
Go through your resume and highlight the specific 
projects, awards or other achievements and personal 
information you plan to focus on in your application and 
then try writing a few sentences about each. It should 
give us a sense of who you are as an artist.
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artist statement
Definition: the statement sets out the “mission” for your work. It 
provides insight into your background, process and professional 
history.
Goal: contextualizes your work to improve the reader’s 
understanding.

STATEMENT
Your statement should address both the conceptual 
(your ideas, concerns, and how they manifest 
themselves in your work) and technical or formal 
aspects of your creative work. 

• What you produce - What are the interests and 
outputs of your creative practice? 

• Why you produce it - Why is it meaningful, significant 
or important to you? 

• How you produce it - Explains how you produce your 
work. What is your point of view or specific process?
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STATEMENT
Statements vary in length but are usually no more than a full 
page. You should create 
• 25 - 50 word “mission” statement
• Half Page Statement (2-3 paragraphs)
• Full Page Statement

**KAID application – 2500 characters approximately 415 words 
or less and in first person present tense.

Top Tip: Start with the basics
The first sentence or two should explain what your creative work 
is, what subject matter, concerns, processes, approaches or 
genres it addresses.  

Q&A
questions + answers
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exercise 1
Writing 
10 minutes work
10 minutes reflection

exercise 2
Communicating your Value 
10 minutes work
10 minutes reflection
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closing 
thoughts
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PROFESSIONAL PRACTICE SEMINAR 
ARTIST WRITTEN ASSETS 
 
RESUME 
The resume is an important outline of your creative practice detailing your achievements and 
qualifications to date. It can vary in length and it is useful for you to create: 

− 1 Page Resume 
− 2 - 3 Page Resume  

 
Resume Category Headings 
 
Contact info 
List your name, address, email, phone, URL (websites/blogs), and social media connections 
(optional). 
 
Achievements/Outputs  
List chronologically (with most recent first) Exhibitions, Performances, Publications, Screenings, 
Client/Contract Works, etc. as appropriate to your creative practice and your current 
accomplishments. 
 
Achievements/Recognition  
List any Fellowships, Awards, Prizes, Residencies, Competitions, Grants, and Scholarships you 
have received to date. List in chronological order (with most recent first).   
 
Related Professional Work  
List any other significant achievements related to your creative practice.  Include relevant 
employment (Teaching, Arts Management or other), lectures/presentations, professional 
associations, and service (board or other voluntary positions). 
 
Bibliography 
List all sources that have publicized, reviewed or otherwise mentioned/referenced your work.  
This can include books, journals and magazines, online sites, video, TV and other media. List in 
chronological order (most recent first) and create categories as necessary. 
 
Education 
List your educational qualifications.  Include if appropriate a brief title and description of any 
thesis work.  Dates attended and completed or expected completion (if currently a student) 
should be included.  If you studied with someone significant to your creative practice or took on 
additional studies that relate to your work (languages, independent study, foreign travel etc.) 
you may also want to highlight it. 
 
The most important thing to be aware of when putting together your resume is that it should 
play to your strengths.  Highlight categories and areas that indicate your strengths.  Leave off or 



 

PROFESSIONAL PRACTICE SEMINAR 
COMMUNICATING YOUR VALUE 
 
Creative practitioners need to be able to network and promote themselves in a variety of 
contexts.  Communicating your Value is about distilling what is essential about you and your 
work in a way that resonates with people. Whether you are in actual conversations with 
someone, giving a presentation, or whether you are writing about your work in a statement, 
project description or bio it is essential that people are able to connect with and remember 
you. It is helpful to think about what an audience or client may be most interested in or may 
want to know the most about you rather than what you want or your agenda. It has been my 
experience that using language that directly addresses an audience or client is often the missing 
piece in elevator pitches, statements, bios, presentations or in networking conversations. As a 
result, many fall flat or are not memorable.  
 
Example 1 
My name is Artist X. I am an artist that creates work that investigates our relationship to 
objects, spaces and each other. --22 words-- 
-- OR -- 
My name is Artist X. As an artist, I create intimate experimental theater works that invite 
participation and play by audiences allowing them to experience and question their relationship 
with objects, spaces and each other.  --35 words-- 
 
Example 2 
My name is Artist X. I am an artist and my work is about the environmental challenges that face 
humanity today. --21 words-- 
-- OR -- 
My name is Artist X. I travel and document through photography the people, places and 
waterways that make up the Great Lakes ecosystem. As an artist, I make the abstract science of 
climate change meaningful for audiences.  --37 words-- 
 
Communicating your Value Exercise 
Brainstorm some questions that you believe that an audience wants to know about you/your 
work. Write them in the space provided below. 
 
1.  
2.  
3.  
4.  
5.  

 



 

Now provide brief answers to those questions. 
 
1.  
2.  
3.  
4.  
5.  

 
Now turn those answers into a few sentences. 
 

 
 

 
Now refine your sentences.  Is there anything that has been left out or that you feel is 
important. Try writing a paragraph now, including anything that has been left out. 
 

 
 

 



 
PROFESSIONAL PRACTICE SEMINAR 
WRITING EXERCISE 
 
Write 3 keywords about you 
1.  
2.  
3.  

 
Write 3 keywords about your work: What? 
1.  
2.  
3.  

 
Write 5 keywords about your work: Why? 
1.  
2.  
3.  
4.  
5.  

 
Write 5 keywords about your work: How? 
1.  
2.  
3.  
4.  
5.  

 
Write a 25 - 50 word sentence using any of the keywords above. 

 
 

 
List 3 significant achievements 
1.  
2.  
3.  

 



 

 

List 2 personal identifiers (e.g. if you had to describe your personality or characteristics to 
someone what would they be.) 
 
1.  
2.  

 
Write 1 paragraph using any of the keywords above. 
 

 
 

 


